
The VIF Advisory Board has three Grant Cycles.  The Grant Cycle/Deadline  to submit the 

application are:  December/October  31
st
, April/February 28

th
, and August/June 30

th
  

   
  

VISITOR IMPROVEMENT FUND ADVISORY BOARD 
 

 
Regular Meeting Agenda 

December 13, 2016, 12:00 p.m. 
 

City Hall, Rifle, Colorado 
Conference Room 

202 Railroad Avenue 
 

 
The Board may take action on any of the following agenda items as presented or modified prior to or 
during the meeting, and items necessary or convenient to effectuate the agenda items. 
 

12:00 p.m. 1.  Call to Order and Roll Call 
 

12:01 p.m. 2.  Approve Minutes from October 11, 2016 Regular Meeting 
 

12:02 p.m. 3.  Approve Minutes from November 8, 2016 Regular Meeting 
 

12:03 p.m. 4.  Review of VIF Strategic Plan and discussion of 2017 projects 
 

 5.  Consider approval of www.visitrifle.com domain name lease  
 

12:40 p.m. 6.  Update on VIF funded events  
 Rifle Farmers Market 
 Western Adventure Weekend 

 
 
 

The order and times of agenda items listed above are approximate  
and intended as a guideline for the Board  

 
Next Regular Meeting:  January 10, 2016 

http://www.visitrifle.com/


 
VISITOR IMPROVEMENTS FUND ADVISORY BOARD MEETING –October 11, 2016 

VISITOR IMPROVEMENT FUND 
ADVISORY BOARD MEETING  

 
Tuesday, October 11, 2016 

REGULAR MEETING 
Noon * City Hall Conference Room 

 
A regular meeting of the Rifle Visitor Improvement Fund Advisory Board was called to 
order at 12:02p.m. by Chair Kevin Kelley. 
 
PRESENT AT ROLL CALL: Board Members Kevin Kelley, Tanya Doose, Debi Billings, 
Paul Rice.  
 
OTHERS PRESENT:  Planning Director Nathan Lindquist; City of Rifle AmeriCorps 
Cathleen Anthony, Jazmin McFarland with the Rifle Area Chamber of Commerce.    
 
APPROVE MINUTES FROM SEPTEMBER 13, 2016 REGULAR MEETING  
Board Member Doose moved to approve the minutes as presented; seconded by Board 
Member Rice. Motion passed.  
 
HOMETOWN HOLIDAY DISCUSSION WITH THE CHAMBER OF COMMERCE  
The board and chamber discussed the schedule of events for the signature event. 
Discussion also covered the potential cost breakdown of running the event.  
 
2017 BUDGET  
Motion made by Board Member Billings to approve the budget as presented so it may 
then be presented to City Council for their approval; seconded by Board Member 
Doose. Motion passed.  
 
DISCUSSION ON LOVA BIKE TRAILS  
 
EVENT SERIES DISCUSSION  
 
UPDATE ON VIF FUNDED EVENTS 
 
Garfield County Fair Shuttle 
Discussed improvements for next year.  
 
Bookcliffs Arts Center Summer Concert Series 
Discussed better collaboration efforts and conflict scheduling mitigation for next year’s 
events.  
 
 
 
 
 



 
VISITOR IMPROVEMENTS FUND ADVISORY BOARD MEETING –October 11, 2016 

Meeting adjourned at 1:08p.m. 
 
   
Cathleen Anthony  Kevin Kelley 
City of Rifle AmeriCorps Intern  Chair 

 



 
VISITOR IMPROVEMENTS FUND ADVISORY BOARD MEETING –November 8, 2016 

VISITOR IMPROVEMENT FUND 
ADVISORY BOARD MEETING  

 
Tuesday, November 8, 2016 

REGULAR MEETING 
Noon * City Hall Conference Room 

 
A regular meeting of the Rifle Visitor Improvement Fund Advisory Board was called to 
order at 12:02p.m. by Chair Kevin Kelley. 
 
PRESENT AT ROLL CALL: Board Members Angela Strode, Keith Lambert, Kevin 
Kelley, Tanya Doose, Paul Rice. Board Member Kristine Llacuna arrived at 12:11pm.  
 
OTHERS PRESENT:  Planning Director Nathan Lindquist; City of Rifle AmeriCorps 
Cathleen Anthony; Joel Wenal; Kaylee Nash.    
 
APPROVE MINUTES FROM OCTOBER 11, 2016 REGULAR MEETING  
Board postponed approving minutes until next meeting and all information on them was 
corrected.  
 
REVIEW GRANT APPLICATIONS AND HEAR FROM GRANT APPLICANTS 

• Action Chainsaw Charging Competition- Joel Wenal  
• Rifle Area Chamber of Commerce Canceled  

 
DISCUSSION ON VISIT RIFLE DOMAIN NAME 
 
RECAP OF WESTERN ADVENTURE WEEKEND 
 
BOAT RAMP DISCUSSION 
 
INTERVIEW OF POTENTIAL NEW BOARD MEMBER 
Kaylee Nash with Comfort Inn 
Board Member Doose moved recommend Kaylee Nash to the City Council for approval 
in joining the VIF Board; seconded by Board Member Rice. Motion passed.  
 
Meeting adjourned at 1:18p.m. 
 
   
Cathleen Anthony  Kevin Kelley 
City of Rifle AmeriCorps Intern  Chair 

 



Agreement on VisitRifle Website and Domain Name 

 1 

 
 
This Agreement is entered into and executed by the City of Rifle (City) and the Rifle Area 
Chamber of Commerce (Chamber).  
Whereas, this Agreement is for the purpose of the City and the Chamber to continue their 
mutually beneficial collaboration on the VisitRifle tourism and marketing program; and 

Whereas, the Chamber owns the www.visitrifle.com domain name; and 

Whereas, in consultation with the Chamber, the City Visitor Improvement Fund has 
allocated funds to develop a new VisitRifle website as part of RifleNow.org and wishes to 
direct the www.visitrifle.com domain name towards this website. 

In consideration of the foregoing and of the mutual promises set forth herein, and 
intending to be legally bound, the parties hereto agree to the following specifics regarding 
the www.visitrifle.com domain name and website: 

1. The Chamber agrees to lease the domain name www.visitrifle.com to the City for a 
period of seven (7) years as long as the City, its designee, or contractor maintains and 
updates a VisitRifle website for the purposes of marketing the Rifle community.  This 
agreement may be renewed after the initial seven-year term.  

2. The City agrees to maintain and update the VisitRifle website, or to inform the 
Chamber of its wishes to no longer do so, thus breaking the lease.  Failure to perform 
maintenance or updates to the VisitRifle website for a period longer than a year shall 
constitute a breaking of the lease agreement by the City, upon which the Chamber 
may use the www.visitrifle.com domain name as they see fit. 

3. The annual cost of the lease of the www.visitrifle.com domain name shall be the 
same as the annual cost of hosting the domain name.   

4. The Chamber is responsible for making annual payments for hosting to retain 
ownership of the www.visitrifle.com domain name.  Should the Chamber be unable to 
pay the annual fee, they will notify the City within 30 days of renewal and provide the 
option for transfer of the domain name to the City.   

5. The Chamber shall be responsible for sending an electronic invoice to the City to 
collect the annual lease payment before November 1st each year, beginning in 2016.  

 
BY:    ___________________________________________   __________ 

Visitor Improvement Fund       Date 
 
BY: ___________________________________________   __________ 
 Chamber Chair/CEO Signature      Date 

http://www.visitrifle.com/
http://www.visitrifle.com/
http://www.visitrifle.com/
http://www.visitrifle.com/
http://www.visitrifle.com/
http://www.visitrifle.com/
http://www.visitrifle.com/


VIF Event Evaluation Report 
 
 
 
 
 
PURPOSE OF EVALUATION: 
 
All events that receive VIF funds must fill out this 
evaluation form within 2 months from the end of the 
event.  The purpose of this evaluation is to facilitate 
conversation between the event organizers, VIF, and the GRIT partners.  This 
allows us to think about how to best work together and effectively spend VIF 
funds for the benefit of the Rifle community. 
 
ATTACHMENTS REQUIRED: 
Marketing materials such as flyers, ads, brochure, etc. 
 
EVALUATION QUESTIONS: 
 
1. Name and date of event: Rifle Farmers Market 
 
2. Amount received from VIF: $4000 
 
3. Give a summary of the event. List all performers/entertainment (or provide 

flyer/brochure that includes this info):  
Rifle Farmers Market Band Lineup 2016 Season 
Date  Band 
June 23  Electric Lemon 
June 30  Jacob Green, one man band 
July 7  Dwight Ferran 
July 14  Leonard Curry Trio 
July 21  Jill Cohn 
July 28  The Wooden Nickel 
August 4  Dwight Ferran 
August 11 Jill Cohn 
August 18 Electric Lemon 
August 25 Josh Rogan 
September 1 Dave Notor Band 

Return to Cathleen Anthony, AmeriCorps intern for the 
City of Rifle at canthony@rifleco.org   Any questions?  
Call Cathleen at 665-6496. 
 

mailto:canthony@rifleco.org


VIF Event Evaluation Report 
 

September 8 Smuggler Mountain Boys 
September 15 Guilty Pleasure 
September 22 Leonard Curry Trio 
September 29 Josh Rogan 
 

4. Lead organization name and contact person: 
Rifle Farmers Market, Cathleen Anthony  
 

5. Committee members that worked on the event: 
Rifle Farmers Market Board: Helen Rogers, Kristine Llacuna, Dana Wood, 
Mandy Klauck, Marc Rassel, Hannah Klausman, Susan DeCillis  
 

6. Other groups or businesses that partnered on the event: None 
 
7. Attendance at the event (separate the attendance at each day or piece of 

event if multiple): Averaged 100-200 people per market.  
 

8. What percentage of event attendance would you estimate was from: a) Rifle 
residents; b) Garfield County residents; c) outside visitors? 
Rifle residents: 90% 
Garfield County: 8% 
Outside visitors: 2% 
 

9. How did attendance and volunteer participation compare to last year? 
Attendance seemed similar. Due to coordinating with a local youth 
organization, we had a slight increase in volunteers. While vendor quantity did 
not seem to increase, vendor variety did.  
 

10.  What was the marketing strategy for the event?  What mediums were used 
(social media, newspaper, radio, etc)?  What was most successful?  Attach 
marketing materials. 
A lot of marketing was done through facebook. We also had some radio airing 
and coverage in the Citizen Telegram. Facebook seemed to be the best 
method of reaching people.  

 
 



VIF Event Evaluation Report 
 
11.  How did the event affect Rifle’s businesses, hotels, and restaurants?  

Measurable evidence is preferred, but anecdotal is acceptable: 
The ultimate goal of a farmers market is to provide an additional venue for 
local businesses to sell goods to the community, with a preference on locally 
sourced food and produced artisan products. The sales of the past year were 
on par with what was expected. Most vendors reported having a a good 
experience at the event as well.  

 
12.  The VIF Board looks for continual effort put towards improvement and fine-

tuning events, year after year.  What was new or improved or especially fun 
at this year’s event? 
Vendor variety increased, allowing for a more interesting market experienced 
to visitors and vendors alike.  
The market also held its first fundraiser, the Farm to Table dinner. This event 
was very well received and all the proceeds went back to directly supporting 
the market.  

 
13.  What was the biggest challenge the event faced? 

Holding vendors accountable; Vendor retention 
 
14.  What do the event organizers look to improve or fine-tune for next year’s 

event?  What can VIF or the GRIT Partners do to help? 
The farmers market is looking at potential new locations, days, times, and 
other logistical shifts. Coordinating with GRIT for the sake of mitigating event 
conflicts will continue to be helpful.  
 

15.  Budget (if an existing budget in another form exists, you may submit that 
rather than filling in this form): See Attached 
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Gabriela Eudave, of Rifle, sorts through some onions at 
the Rifle Farmers Market.

RYAN HOFFMAN / CITIZEN TELEGRAM

Rifle Farmers Market starts Thursday

The Rifle Farmers Market returns 
for the 2016 season Thursday, and 
market goers can expect more than 
just fresh, Colorado-grown produce.

In addition to three vendors whose 
main focus is produce, the market will 
offer other foods, such as eggs, baked 
goods and more, as well crafts and 
trinkets. The number of vendors has 
not increased but the variety has, said 
Cathleen Anthony, market manager.

Dana Wood, a farmers market 
board member, concurred.

“I think we have a good all-around 
variety of vendors,” she said. “It’s not 
too heavy on your artisan crafts or 
fruit. There’s going to be a good vari-
ety of everything.”

Electric Lemon will kick things off 
on the entertainment front, with a 
roster of local musicians following 
each Thursday through September in 
the Second Street lot, located at 139 
Railroad Ave.

Bands start at 5 p.m. but the market 
runs 4-8 p.m. — the same as last year. 

Organizers are hoping that, rather 
than compete with the Hilltop Con-
cert Series at the Bookcliffs Arts Cen-
ter, people will be able to stop by the 
market and still have an opportunity 
to make it to the concert, said Antho-
ny, who also serves as assistant to the 
Greater Rifle Improvement Team — a 
collaborative effort between stake-
holders, such as the Rifle Downtown 
Development Authority and Rifle 
Area Chamber of Commerce,  com-
monly known as GRIT.

Part of GRIT’s effort involves bring-
ing various groups together to coor-
dinate when there are overlapping 
events. Anthony noted the Hilltop 
Concert Series, which expanded this 
summer in order to replace the previ-
ous summer concert series hosted at 
Centennial Park, took place on Thurs-
days last summer as well, a fact that 
has somewhat alleviated concerns 
that the two events will compete with 
one another.

The summer concerts start at 6:30 
at the Bookcliffs Arts Center.

While there are no set plans for dual 
promotion at the two events, Anthony 

said she promotes both on social 
media.

One exciting change this year, ac-
cording to Anthony, is the Rifle mar-
ket’s participation in the Double Up 
Food Bucks Colorado program. 

Double Up Colorado, as it is com-
monly called, provides a matching 
voucher up to $20 for Supplemen-
tal Nutrition Assistance Program 
(SNAP) recipients who purchase 
fruits and vegetables at participat-
ing markets, according to LiveWell 
Colorado.

The program will be active at 30 
farmers markets across the state, 
including in Glenwood Springs and 
New Castle, and is funded by a grant 
from the U.S. Department of Agricul-
ture National Institute of Food and 
Agriculture.

“It’s about eating healthier espe-
cially for people with lower income, 
and supporting Colorado growers,” 
Anthony said.

The Rifle Farmers Market runs 
from 4-8 p.m. each Thursday, June 23 
through Sept. 29. The market accepts 
cash, credit/debit and SNAP.

Ryan Hoffman
rhoffman@citizentelegram.com

Official: Lions killed after attack were brothers
The two young mountain lions killed 

last weekend after one attacked a boy 
were almost certainly brothers whose 
mother likely was killed recently, said a 
Colorado Parks and Wildlife official. 

“I think the mother was probably 
killed in a road strike,” said Perry Will, 
area wildlife manager for the Roaring 
Fork and Eagle valleys. “They’re out 
there fending for themselves.”

The brothers were too young to sur-
vive on their own, which made them 
dangerous because they had no natu-
ral fear of humans, he said. They were 
between seven and nine months old and 
weighed about 40 pounds each. 

Meanwhile, a report from the Pitkin 
County sheriff ’s office released Tuesday 
identified the 5-year-old boy, but The 
Aspen Times is choosing not to name 
him out of respect for the family’s priva-
cy, which the family has requested.  

The boy was attacked about 8 p.m. 
Friday while he was playing in the front 
yard of his family’s home on Lower River 
Road below Woody Creek. His mother 
heard his older brother scream and went 

outside their home to find the lion under 
some trees, hunched completely over her 
son, according to the report and Pitkin 
County Deputy Michael Buglione. 

The mountain lion had the boy’s head 
in its mouth, Buglione said. His mother 
then ran up, removed the lion’s paw 
from her son, reached into the lion’s 
mouth, pried its jaws open, freed her son 
and ran away. The boy had a deep lac-
eration on his right cheek, his right eye 
was swollen shut and part of his scalp 
was pulled back at the hairline, Buglione 
said. 

A statement from the family released 
Monday said the boy was “doing better” 
at Children’s Hospital in Denver. At-
tempts to reach both parents on Tuesday 
were not successful. 

Necropsies on both lions found they 
didn’t have rabies or plague, and Will 
said they were not physically injured 

either. One was found under the tree 
where the attack occurred and was killed 
that night. The other was tracked with 
dogs and killed about 2 a.m. Saturday. 

The last mountain lion attack on a 
human in Colorado occurred in 2015 at 
Deep Creek near Dotsero, when a young 
lion jumped a fisherman, Will said. Such 
attacks “are fairly uncommon,” though 
this area supports a relatively large lion 
population, and human-lion conflicts 
are becoming more common, he said. 
A mountain lion reportedly killed a 
2-year-old dog in Vail in January.

A wildlife officer at Eagle recently told 
Will that he dealt with more mountain 
lion-human conflicts in December and 
January than in the previous 30 years on 
the job. He said he didn’t know a reason 
for that, except that the “lion population 
is doing well.”

When lions injure a person, human 
health and safety becomes the prior-
ity and leads CPW to kill the animal, 
according to a news release. The second 
lion was killed because the agency was 
“not going to take chances,” the release 
states. 

jauslander@aspentimes.com

Jason Auslander
The Aspen Times

The carcass of the mountain lion that was shot 
after attacking a child in the front yard of his home 
below Woody Creek on Friday night. Note the 
sheriff’s deputy’s boot at the bottom of the picture, 
which provides an idea of the lion’s smaller size.
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I think the mother was 
probably killed in a road 

strike. They’re out there fending 
for themselves.” Perry Will

area wildlife manager

© ESTATE SALES BY YOU

 

 

Serving Aspen & Glenwood Springs

Glenwood Springs  
ESTATE SALES

We’ll Handle THE ENTIRE SALE 
so you Don’t Have To!

OUR SERVICES INCLUDE
· Estate Sales
· Liquidation Sales
· Moving Sales
· Downsizing Sales
· Group Fundraising
· Individual Items

For A FREE Consultation & MORE Information
970.640.8598 | grandjunctionestatesales.com
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LUCKY DAY ANIMAL RESCUE OF COLORADO

www.luckydayrescue.org

Sammy

Sammy is a 12 years young Miniature Poodle who weighs 12 pounds. 
He gets along with dogs and we assume cats  He is pretty healthy for 
his age and active - no laying around for Sammy. He will need a quieter 
home with no children - who can blame him - he wants peace in his 
golden years! If you know poodles, he is smart and needs someone who 
will be his leader otherwise he will rule the roost - all 12 pounds of him. 
Once he knows his place he is the sweetest and loves his human and 
does not leave your side. He is housetrained and knows how to use a 
doggie door. If you are interested in this little nugget, please fill out an 
application at www.luckydayrescue.org. 970-618-3662.
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Item Amount Details 

VIF Grant 4000

Direct donations 55

Sponsorships 300

Subtotal 4355

Large operational expenses

Band payments 4500 $300 per performance; 15 performances

CO Farmers Market Assoc membership 90 Annual payment

Farmers Market Insurance 275 Annual payment

Post Office costs 79.2 Annual PO box rental; stamps

United Site Services 352.8 Expecting one more bill

Subtotal -5297

Marketing 

Website fee 20 Annual fee

Facebook ads 20

Subtotal -40

Equipment 

Tent damage reimbursement from DDA 442

New tents 250

Tent cost difference reimbursement to DDA

192

Shade sail purchase 117.77

Cable for shade sail 7.66

Fasteners for shade sails 44.84

Disposable gloves, rope, tape, locks 31.93

Microplastics- sign alteration 13.43

2 tablecloths 6.49

2 tablecloths 4.31

Cleaning wipes and trash bags 14.22

Subtotal -240.65

Other 

Volunteer appreciation- pizza 39.8

Volunteer appreciation- snacks 67.94

Subtotal -107.74

Expenditures 

Category subtotal

Number anticipated to change

Caveat to amount

Possible discrepancy 

Farmers Market Season 2016



Vendors

Vendors fees- Full time 1100 11 paying vendors

Vendors fees- Half season 350 7 paying vendors 

Vendors fees- Non profit 25 1 paying vendor

Cashed Vendor deposit checks 350 Los Torres check bounced, need to collect $50

Incoming credit/debit card 3159.02 DOES NOT include Farm to Table ticket C.C. sales

Incoming EBT 748.01

Incoming Farmers Market Bucks 

(From GarCo)

3850

This is the actual amount in checks we received and 

deposited. It does not match calculated amount of 

$3625 worth of vouchers we collected

DUFB funds (From Livewell)

800

We only redeemed 636 DUFB vouchers. The 

difference will need to be reimbursed to Livewell 

when they send us an invoice. 

Vendor Payouts 7938 For tokens and vouchers collected

Subtotal 2444.03

Manager's booth

Pasta sales

445

Pasta paid for with credit card was not tracked 

separately. There will be overlap between this 

revenue and the overall credit card sales.

Pasta cost 426

Oil sales 74

Oil cost 139.5

Balsamic sales 69

Balsamic cost 97.5

Subtotal -75

Lemonade Stand

Lemonade sales

778.05

Must be used for lemonade stand or SNAP 

marketing 

Lemonade ingredient costs 475.18

Cups and lids for lemonade 81.21

Rifle Community Foundation grant

1100

Must be used for lemonade stand equipment 

plan

SNAP match from our own finances 

65

This was for the first two markets, June 23rd 

and 30th, prior to the implementation of the DUFB 

program 

Subtotal 1256.66



Farm to Table

Amount paid by cash & check 910 40 tickets sold overall: 36 $50 tickets, 4 $55 tickets

Amount paid by credit card 1110

Special Events permit app. Fee 100

Plates 40

Glasses 21

Music (Jake Statler) 300

FB marketing 20

Wine- Red 134.1

Wine- White 174.29

Trash bags, rope, raffle tickets, batteries 71.93

Donation to the BAC 100

Subtotal 1058.68

Overall for 2016 3353.98



VIF Event Evaluation Report 
 
 
 
 
 
PURPOSE OF EVALUATION: 
 
All events that receive VIF funds must fill out this 
evaluation form within 2 months from the end of the 
event.  The purpose of this evaluation is to facilitate 
conversation between the event organizers, VIF, and the GRIT partners.  This 
allows us to think about how to best work together and effectively spend VIF 
funds for the benefit of the Rifle community. 
 
ATTACHMENTS REQUIRED: 
Marketing materials such as flyers, ads, brochure, etc. 
 
EVALUATION QUESTIONS: 
 
1. Name and date of event: Western Adventure Weekend, October 13- 15th  
 
2. Amount received from VIF: $8,625 
 
3. Give a summary of the event. List all performers/entertainment (or provide 

flyer/brochure that includes this info):  
The Western Adventure Weekend was a fall-fest themed event in mid-October. It 
included a hunting film tour, a pumpkin hunt, a wood cutting completion, a block 
party on E. 3rd, a symphony performance, a rodeo at the fairgrounds, as well as 
partnering with the Chamber of Commerce’s Chili Cook-off. Please see attached 
poster.  

4. Lead organization name and contact person: City of Rifle, Nathan Lindquist 
 

5. Committee members that worked on the event: 
Bryan Oliver, Wayne Edgeton, George Cutting, Cathleen Anthony, Genie 
Uslhoffer, Jazmin McFarland, Gina Reece-Long  
 

Return to Cathleen Anthony, AmeriCorps intern for the 
City of Rifle at canthony@rifleco.org   Any questions?  
Call Cathleen at 665-6496. 
 

mailto:canthony@rifleco.org
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6. Other groups or businesses that partnered on the event: 
Rifle Area Chamber of Commerce, New Ute Theater Society, City of Rifle Parks 
and Rec, Bookcliffs Arts Center, 3rd St businesses.  
 
7. Attendance at the event (separate the attendance at each day or piece of 

event if multiple): 
Chili Cook-off: 800 
Film Festival: 37 
Pumpkin hunt: 150 
Wood chopping: 23  
Block party: 500 
Symphony:  150+ 

 
8. What percentage of event attendance would you estimate was from: a) Rifle 

residents; b) Garfield County residents; c) outside visitors? 
a) 95% 
b) 5% 

 
9. How did attendance and volunteer participation compare to last year? 

NA 
 

10.  What was the marketing strategy for the event?  What mediums were used 
(social media, newspaper, radio, etc)?  What was most successful?  Attach 
marketing materials. 
Flyers/posters, radio, TV, facebook 

 
11.  How did the event affect Rifle’s businesses, hotels, and restaurants?  

Measurable evidence is preferred, but anecdotal is acceptable: 
The chili cook-off is “a marketing/networking opportunity for participating 
business to get their business in front of an audience of potential customers in 
a fun environment.” –Kim Burner, Rifle Chamber 
 
The closure of E. 3rd street allowed businesses to expand onto the sidewalk, 
attract more attention, and interact with potential customers.  This type of 



VIF Event Evaluation Report 
 

community interaction helps to develop a more personal relationship between 
Rifle citizens and their local economy.  
 

12.  The VIF Board looks for continual effort put towards improvement and fine-
tuning events, year after year.  What was new or improved or especially fun 
at this year’s event? 

This was the first year of the event. The most engaging aspect with event goers 
and participants appeared to be the shutdown on E. 3rd St and the ensuing block 
party.  
 
13.  What was the biggest challenge the event faced? 
Enforcement of the liquor license proved to be a logistical challenge. 
More volunteers would always be found more useful 
The initial plan of a gun show during the event did not come to fruition due 
mainly to a breakdown in communication.  
The event planning and execution also could have benefited from more 
volunteers.  
 
14.  What do the event organizers look to improve or fine-tune for next year’s 

event?  What can VIF or the GRIT Partners can do to help? 
W.A.W. would do well to begin planning earlier in the year.   
 
15.  Budget (if an existing budget in another form exists, you may submit that 

rather than filling in this form): Please see attached 

 
 



Western
A D V E N T U R E

W E E K E N D

DOWNTOWN RIFLE • CENTENNIAL PARK • GARFIELD COUNTY FAIRGROUNDS

R I F L E ’ S  N E W  F A L L  F E S T I VA L

OCTOBER 13 - 16

10/13 - THURSDAY
CHILI  COOK-OFF FROM 5:30PM - 8:30PM

AT GARFIELD COUNTY FAIRGROUNDS

10/14 - FRIDAY
FREE HUNTING FILM FESTIVAL AT 7:00PM IN UTE THEATER

10/15 - SATURDAY
THE GREAT PUMPKIN HUNT AT 9:00AM IN CENTENNIAL PARK

LITTLE BRITCHES RODEO FROM 9:00AM - 5:00PM AT GARFIELD COUNTY FAIRGROUNDS

WOOD CUTTING COMPETITION AT 11:00AM IN CENTENNIAL PARK

RIFLE HERITAGE CENTER OPEN HOUSE AT 11:00AM TO 3:00PM - FREE EVENT

DOWNTOWN BLOCK PARTY 12:00PM - 4:00PM ON EAST 3RD ST
CRAFT BEERS, STREET GAMES, LIVE MUSIC FROM JACK + JILL

SYMPHONY IN THE VALLEY AT 7:00PM IN UTE THEATER

10/16 - SUNDAY
LITTLE BRITCHES RODEO FROM 9:00AM - 5:00PM AT GARFIELD COUNTY FAIRGROUNDS



Western Adventure Weekend budget 
Entertainment 1,800

Jammin Jim 500

Hunting Film Fest movie license 600

Block Party band - Jack + Jill 700

Equipment/materials 1847

beer trailer rental 300

beer 600

Pumpkins 700

Wood for woodchopping 0 donated

Port a Potties 147

Trash cans Mtn Waste 100

Permits, services, insurance 1228

Block Party Security 600

Street Closure Special Event Permit fee 50

Traffic Control Plan 135

Liqour License permit fee 100

Liqour License insurance 343

marketing 3750

pumpkin hunt flyers 40

banner permit fee 150

banner 765

social media boosting

TV 1015

radio 700

newspaper 1080

TOTAL 8,625
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